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‘Brand Disney

ENTERTAINMENT Disney is not going to be just about films in India; it has ambitious plans of

ls characters across various media in the country, says SUDHISH KAMATH
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Making it relevant
Who would've thought of a designer
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Disney’s strategy is to make sure
that the new generation of babjes
wake up toa tub of Disney's personal
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“We are looking at strategic tie-ups
to build a new Disney generation. Dis-
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